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In the recent years, tourism industry in China is booming. During the progress of
developing modern tourism industry, it needs to keep continuous industrial upgrading.
Tourism complex is a new form of tourism economy, which was generated by the
power driven by industrial agglomeration and synergistic economic effects. The
tourism complex focus on the comprehensive and overall planning of the tourism
projects through the artificial construction, rely on natural, cultural, historical and
other types of tourism resources, construct tourism attractions with core attraction,
take tourism attraction as the core industry, integrate a variety of symbiotic forms of
tourism complex economic development.
In this paper, the concepts of tourism complex and the format matching features
were explained, followed by reviews of domestic and foreign city complex, tourism
complex, and format matching related research. And related theories such as tourism
planning theory, economic theory, industrial agglomeration theory are introduced.
Based on that, this paper undertakes the basic analyze of the tourism complex format
ratio, explains the format styles and principle of ratio of tourism complex. For the
issue of ratio, this paper create the model, and use ANP network analyze method to
study the factor which impact the ratio, and calculate the space portion of the format
ratio, and compare between the planning proposal and the constructed project with the
the Euclid approach degree of fuzzy matter-element model.
In the case study, this paper takes Nanchang Wanda cultural tourism city as an
example, propose a validation to the ANP model for format ratio influence factor, the
linear planning model of format ratio, the assessment model for similarity of operating,
and simulate the method of format ratio, workflow, verify the effectivity of model,
and then provide a theoretical and practical reference for the tourism complex format
ratio and comprehensive development. With the verification of the examples, the
model selected in this paper for tourism complex format ratio could be utilized for the
tourism development project, and it also have significance to the functional
coordination, value optimization, benefit improvement.
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